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Tobacco use in South Africa among 
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Electronic cigarette use by age 15+yrs (population estimates)

Years Current User Ever Used

Overall
% 2.2% 6.2%

Population 948,193 2,672,182

15-24
% 3.1% 7.6%

Population 299,127 733,343

25-44
% 2.5% 7.6%

Population 495,544 1,506,454

45-64
% 0.9% 3.7%

Population 89,452 367,749

65+
% 1.3% 2%

Population 47,964 73,791



GATS: TOBACCO USE IN OTHER AFRICAN COUNTRIES
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product use
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LEGISLATIVE VACUUM

• New products entering the South African market and use prevalence increasing

• New products not covered by current law need to be brought under the 
regulatory framework of tobacco control

• The regulatory gap is costly in all ramifications
• About 31,000 South Africans die annually from tobacco related diseases (Groenewald et al, 

2022) 

• Young people are the targets both for old and new products…why?



The Control of Tobacco Products 
and Electronic Delivery Systems Bill

Overall purpose of the bill: 

Five key areas of tobacco control 
that the new bill seeks to address:

1. 100% smoke-free indoor & 
certain outdoor places,

2. Plain or standardized packaging 
for tobacco & nicotine products,

3. Regulating e-cigarettes,

4. Removal of points of sale 
marketing, and

5. Removal of cigarette vending 
machines

2018



NEW TOBACCO BILL

2021/2022
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1. 100% SMOKE-FREE INDOOR & CERTAIN OUTDOOR PLACES



Support for 100% Smoke-Free policy

88.4% support ban on 
smoking in indoor 
workplaces and public 
places



2. 
Plain or 
standardized 
packaging for 
tobacco & nicotine 
products
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2. 
Plain or 
standardized 
packaging for 
tobacco & nicotine 
products
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2. 
Plain or 
standardized 
packaging for 
tobacco & nicotine 
products
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Agree
67%

Disagree
33%

When smokers want a cigarette, the written text 
health warnings are not going to stop them from 

smoking



Agree, 58%
Disagree, 42%

Adding graphic health warnings on ‘plain’ 
cigarette packs will make smokers think more 

about giving up smoking



Agree
60%

Disagree
40%

The current displays of cigarette packs inside 
stores and shops may encourage young people 

to take up smoking.



3. 
Regulating 
electronic 
cigarettes
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3. 
Regulating 
electronic 
cigarettes (cont’d) less than 

1month, 30.8%

1-3months, 
31.3%

4 -11months, 
6.8%

1-2yrs, 9.9%

More than 2yrs, 
21.2%

DURATION OF DAILY E-CIGARETTE USE







AGGRESSIVE MARKETING OF E-CIGARETTE IN SA
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overall 15-24yrs 25+ years

29.9%

37.4%

27.8%

NOTICED ANY ADVERTISEMENT, SPONSORSHIP, OR PROMOTION

overall 15-24yrs 25+ years

22.3%

26.6%

21.0%

NOTICED ANY IN-STORE ADVERTISING OR 
PROMOTION OF TOBACCO PRODUCTS

Young adults are higher recipients of 
tobacco advertisement and promotion



5. 
Removal cigarette vending machines

Overall, 1.1% of smokers 
purchased their cigarettes 

from vending machines 
(last 30 days)



Some 
Recommendations 

for Tobacco 
Control based on 
GATS-SA results

1. Support for smoking cessation using evidence-
based approaches  so that the tobacco and nicotine 
industry does not try to make people switch 
addictions instead of quitting



2. YOUNG PEOPLE NEED TO BE PROTECTED FROM BEING TARGETED AND RECRUITED 
TO BE SMOKERS



3. Targeted marketing to get young people hooked on nicotine is 
on-going while we wait for the passing of the bill



The Control of Tobacco Products and Electronic Delivery Systems Bill

Urgent passing of the Bill is needed


